
itwillresultinbadhygieneandfoulmouthodor,whichwouldleadtosocialisolationforthe

person.

4.HumorousAppeal

Someadvertisementsappealtoaperson’ssenseofhumor.Humanbeingsliketolaughandwhat

canbeabettertypeofattention-grabbingtoolthanhumor,becausehumorhelpspeopleto

rememberaparticularproductoranidea.Themarketingoradvertisingstrategiesoftentryto

buildapositiveassociationwiththeirproductorservice.

5.RationalAppeal

RationalAppeal-AdvertisingAppeal

Whenthemarketingoradvertisementstrategywantspeopletousetheirpracticalityand

functionalityforaproduct,thenlogicalappealsareused.Theseadvertisementsarefocusedon

thefeaturesoftheproductandthecostoftheproduct.Thebenefitsassociatedwiththe

productarealsobriefedinthead,andthereisusuallyproofassociatedwithbackuptheclaim

oftheadvertisers.

6.GenderAppeal

GenderAppeal-AdvertisingAppeal

Genderappealsareusedtocreateanidealmanorwoman.Itisexpectedthatthetarget

audiencewillbuytheproduct;itmaybeclothing,beautyproducts,oranyotherproduct.Buying

thatproductwillincreasethemasculineorfeminineappealoftheuser,anditwillmakethem

moreattractiveorstronger,whichiscommonlyassociatedwithgenders.

Genderappealisusedbytheapparelindustryaswellasthemakeupindustry.Watches,bikes,

luxurygoods,allusegenderappealbyshowingastereotypicalmaleorfemale.

7.MusicAppeal

Musicappealisusedtoappealtothetasteofmusicandthesoundofaperson.Theprimary

objectiveofmusicAppealistoencouragepeopletofeelandemotionandassociatetheirproduct

afterhearingaparticulartune,song,orsound.

MicrosofthasoftenuseditsopeningpieceofmusictorelatetoMicrosoftproducts.WindowsXP

hadafamousthemewhentheproductturnedon,andanyMicrosoftproductisrecognized

becauseofthistune.
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