
     Leaving the airlines and aiming for individual mark, you can do a lot
of personal damage.  For instance, if you find that your mark is going to use
airline travel and there are only a few travel agents in town, you could call
until you find the correct one and cancel the reservations.  Or if you know
the name of the airline, call their office and cancel the mark's reservations.

     You might try to slip a couple of rounds of pistol ammunition or a
switchblade knife into your mark's pocket just before he goes through the
metal detector at the airport terminal.  You could also slip some drugs into
his pocket at the same time.  Read a book on pick-pocketing to note the
technique for doing this.  It's quite easy since you are placing stuff back.

     Bill Cutcheon sometimes poses as a Moonie, Hare Krishna devotee, or
other cultist and goes to airports.  His goal is to act like a completely
obnoxious fool.  He really hams it up, usually getting tossed out after totally
grossing out the passengers.  The heat, of course, falls equally on the cults
and on the airport for letting "them" behave like that.

     Another Cutcheon stunt is to leave accurate-looking but totally bogus
hijack scenario plans, bomb diagrams, or orders for terrorists attacks in
airport bars and restrooms.  This fires up both the rent-a-cops and the real
security people.  The security delays and resultant hassles with passengers
create unhappy people who are angry at airports and airlines.

     Naturally, thew blame for these plans must focus on the original
perpetrator of Cutcheon's problems.  He says, "If some nut group's been
hassling me for money, messing in my neighborhood, or otherwise being
obnoxious, I'll leave evidence to pin the hijack or bomb rap on them.  I got
back at a motorcycle gang by doing this once, after they had sideswiped my
truck and refused to pay damages."

     He also explains that this is a good vengeance grabber against an
airport facility that has offended you.
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Auto Dealers

If an automobile dealership screws you, on either the car, the deal, or
the service, don't get angry -- get even.  Wait outside the showroom until a
prospective customer starts talking to a salesperson about the same type of
car you got.  Walk right up to the customer and tell him you woeful story.
The idea is to screw up as many sales as you can (it will cost the dealer at
least $5000 for each screw-up).  Be factual, be cool, and act as if you're an
honest citizen trying to save another honest citizen some money and
heartache -- as you wish someone had done for you.  Sincere good faith is
the thing here, because the salesman is going to blow his about the second
time you pull your act.

     When the manager asks you to leave and you don't, he will probably
call the police.  You had anticipated this earlier and alerted someone at the
local newspaper or television station--probably the action-line reporters.
Small-town media usually won't allow reporters to come -- car dealers buy
lots of ads, and you don't.  A regional TV station may show up -- if you
promise a confrontation with the law.  So when the manager calls the police,
you call your TV reporter -- fun and games for the 6:00 P.M. news.

     If all this doesn't work, wait off the dealer's premises and approach
customers as they leave the showroom.  Tell your story there and then.
Offer to help them avoid your mistake.  But stay on public property.  And
keep after the action-line reporters.

     If you escalate the attack a bit, show up when the night salespeople
are on duty -- they won't recognize you.  Look at new cars; wander around.
Few salespeople pay much attention to an obvious gawker.  As soon as
someone else or a telephone distracts the salesperson, you can do things to
the automobile right there in the showroom.  A bottle opener is hard on the
finish.  See the file on additives for things you could quickly put into the fuel
tank.  If you could smuggle some in with you, stuff roadkill under a car seat
or in the glove compartment.  Or toss a condom (preferably used) on the
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     At an eastern university, two looser colleagues filled a humorless and
bookish faculty member's office closet with several large and irritable geese
one evening.  The professor was in the habit of arriving quite early for 8:00
AM class, early enough so that the hasty-tempered birds would just be
awakening.  When he opened the closet door they woke up and became
badly aggressive really fast.  Eyewitness reports left no doubt whose feathers
were ruffled most.

     This will be truly appreciated only by those privy to the pettiness of
academia:  Other colleagues of this same professor sometimes send truly
pedantic, nasty, personal, and vindictive memoranda to various other faculty
members, deans, etc., in the name of their priggish colleagues.

     On one occasion they sent really nasty letters to the parents of a few
of this faculty member's students, giving the poor folks hell for daring to
produce such genetic drift as their kids, much less turning them loose on a
college campus.  The school's PR people had a terrible time getting out from
under that one.  As for the mark, the dumb schmuck had no idea why so
many people disliked him.  But please take his colleagues word for it – he
deserves every bit of it.
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Cars

This one's really kiddie Halloween time, but it does work.  A bunch of
old nuts and bolts placed into the wheel well behind the hubcap will make
the mark think his/her car is falling apart.  It's worth some minor harassment,
of course, and works outstandingly well with high-strung non-mechanical
typed who absolutely panic at car noises.

     You can get a little heavier than Halloween by removing a hubcap
from your mark's car wheel and loosening or removing the lug bolts.  Sooner
or not much later, the wheel will simply roll off the car.

     Moving up the escalator of nastiness, you could probably fill your
mark's whole body with adrenaline if you placed a split shot sinker, of the
type used by fishermen, on the accelerator cable of his/her vehicle.  Willy
Seamore, a top mechanic, suggests you extend the cable, then place the lead
weight on the extended portion, which effectively blocks it from returning.
This means the vehicle's throttle will run wide open.  It's a nasty version of
the jack-rabbit start.

     From choking up to locking up is hardly a quantum experience.  The
new miracle glues are impregnable when squirted into car door keyholes.
Nothing short of a locksmith can repair this low-risk attack.  If you hit just
before the mark's family vacation, leave the car door locks alone and hit the
trunk lock.  With any luck, they'll never notice until they're miles from
home.

     A refinement of simply putting a super glue or epoxy into the car's
various locks is to take any old key that will vaguely locks is to take any old
key that will vaguely fit into the lock cavity, insert it, then twist it rapidly
back and forth until the key breaks off, stuck in the lock.  Now is the time to
squirt glue into the lock.  The job is more permanent and more costly to
repair.
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CB Radios

Want to send your neighborhood CB nut a message?  This nut is the
CB addict who refuses to filter his/her equipment and thus disrupts TV,
stereo, AM/FM, and other normal communication for blocks.  Usually, these
idiots are about as sensitive to other people's feelings as Idi Amin was to the
plight of the poor.  In both cases a lesson is called for.

     To do this effectively, heed the lesson of Sterling Orco, who says you
must personally interdict the mark's CB antenna.  It would be well to do this
when the mark is away from the home area.  Unfasten the CB coax line from
the mark's antenna.  Then clip two leads of a regular 110-volt line to the CB
coax -- one lead to the center conductor, the other lead to the shield.  Small
alligator clips will do nicely.  Then, hop down from your perch near the
antenna and plug the other end of the 110-volt wire into your mark's nearest
outdoor socket.

     Next time he/she turns on the CB and hits the transmit button...well,
words fail to describe the results adequately.  One comment -- even the
repair people will shake their heads.

     A bit less destructive, but no less nasty, is the old pin-in-the-coax
trick.  You prick a tiny pin through the plastic outer cable and through the
shield.  Be sure it touches the center conductor.  Then cut the head off the
pin and push it in some more -- out of sight.  The plastic should close behind
the pin, making the wound invisible.  Just make sure that the pin short-
circuits the center conductor to the metal outer shield.  Do a couple of these
along the coax between the antenna and the CB set.  It does stuttering
wonders for the transmission.
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Charity

Charity begins at the home of your mark.  You simply volunteer
his/her services to the charity's recruiting chairperson, giving the name and
address of your mark.  These charity drives are so happy to get volunteers
these days that they will rarely verify your call.  That means the first contact
the mark has is when another volunteer shows up at the door with all sorts of
campaign and collection materials.  In many cases, the mark is too
embarrassed to refuse, and you've added to his/her workload.

     If you think that's a dirty trick to pull on a charity, ask them how many
cents out of each dollar go directly to the victims and other people who are
at the bottom of the line for help.  Besides, your mark might turn out to be a
great charity worker.

     You can call in generous pledges in your mark's name during
telethons and other charity drives.

     You can also call in pledges to bothersome telethons, using double
entendre names.  For example, when one public-TV station held another of
its semiweekly fundraisers, several contributors announced over the air as
pledging financial support included Clint Toris, Seymour Kunt, Connie
Lingus.

     Margie Kowalski used to work for the Salvation Army.  She suggests
that you call the local Salvation Army, Goodwill, or whatever charity and
report your mark for stealing out of the organization's pickup boxes.  Report
the mark by his auto license number.  Say you work at one of the stores near
the collection box and you've seen the mark rob the box several times.  You
can also report this "crime" to the police.
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Clergy

One of the most useful bits of armament in the trickster's arsenal is a
set of clerical garb.  Lenny Bruce proved how financially useful this disguise
is when he panhandled Miami dressed in a religious costume.  But then,
organized religion has known this for years, profitably practicing their old
proverb "Let us prey."

     Obtain and make use of overt religious garb.  It creates a wonderfully
secure and trustworthy image.  Drug marketeers often use priest and nun
outfits when moving dope.  In Ireland, weapons and explosives are
smuggled by kindly-looking middle-aged persons disguised as religious
figures.
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     An old head like William Harvey would get a chuckle from this, if he
were still with us to enjoy it.  If his mark was straight or naive about dope,
Bill thought it was fun to mail him/her bags full of chopped weeds, oregano,
etc., with some incense sprinkled on for scent.  As an added touch he
included one or two joints rolled using the bogus weed, with a note saying,
"Enjoy the samples on me."
     These materials were mailed to the mark's home address using a slight
variation in the spelling of the name.  Ideally, the mark thought she/he had
been confused as an innocent dupe in a dope deal.  After a day or two,
Harvey had a male with a rough, raspy voice call the mark to ask if some
package had been misdirected to him/her by accident.  The caller suggested
that other, nastier accidents might happen if the mark did anything un-cool
like calling the authorities.  Naturally, the mark already had done this.  What
would you expect a mark-type person to do?  After all, that's how people get
to be marks.

     As a postgraduate version of this scam, Harvey used to send a
package containing some suspicious-looking white crystalline powder
(sometimes with a touch of brown) using the same bit just described.

Preview from Notesale.co.uk

Page 55 of 119



Graffiti

Contrary to popular belief, some people -- usually the creepy ones you
want for this stunt -- do call names and numbers found in bar restrooms.
Harvey Rankin and Festerwald Ray proved this premise in their study
SCRAWL ON THE WALL.  What you learn from them is that you should
write you mark's spouse's first name and phone number and a boldly stated
sexual attraction (use your imagination) in every restroom of every bar in
town.  Biker and jock bars are usually the best.

     As a follow-up, you can tune in your tape deck to a pop country song,
call the number yourself, and sound drunk.  If you're lucky, the mark will
answer. Tell the mark why you're calling and where you got the name and
number.  It is hoped that you'll be the only ringer among a large crowd of
real callers.

     Commercial graffiti are available in a form known as billboards and
posters.  You could have posters or billboards printed to announce your
mark's coming out of the homosexual closet.  Or your bogus billboard could
announce a conservative political candidate's personal advocacy of gun
control, gay rights, blacks, Chicanos, abortion, etc.  Your political candidate
may actually support busing.  If so, you billboard for him should indicate his
violent opposition to it.  And so on.

     Bumper stickers are another form of graffiti.  You can get bogus ones
printed in the same manner as billboards and posters.   Or you can use
legitimate purposes, such as slapping strongly adhesive bumper stickers that
champion your political candidate -- mark to the painted rear-deck surfaces
of automobiles in a shopping-mall lot.  It might be fun sometime to sit
around thinking up other creatively rotten things you could do with bumper
stickers to get even with someone.
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Highways

An activist can have fun on the roadway, too.  Can you imagine the
damage possible if one were to substitute a road sign that read, GROSS
WEIGHT 15 TONS, for the original sign on a bridge that read GROSS
LOAD 5 TONS?  One protesting employee did this at his employer's Ohio
plant and had materials shipments shut down for eight days.

     In World War II, it was common for enemy agents on all sides to turn
road signs so as to misdirect military convoys, screwing up operations.  The
same tactic could be used today, even if your only enemy is some
governmental branch or agency.

     In the annals of highway history no one has seen the equal of the
many low points of the Pennsylvania Department of Transportation,
traditionally a repository for political hacks, Mafia underlings, patronage
hogtroughers, and the terminally incompetent.  M. Harvey Shopp, a veteran
political trickster, has all sorts of suggestions for highway fun such as
painting sawhorses to look like official blockades and using them to close
highways, bridges, etc.

     Another of Shopp's ideas is to produce bogus DETOUR signs and
place them at strategic locations where they will be sure to screw up
highway traffic.

     The road woes of Allen McDonald illustrate the rationale behind these
moves.  Whenever the county in which he lived did road repair to the bridge
near his home, they always parked their equipment in his yard.  When
county road scrapers went by, they piled a line of debris high enough to
close his driveway.  In winter, they also closed his own freshly shoveled
driveway, this time with ice-hard snow and frozen slush.  All calls to county
officials were answered with only the uncaring and operationally impotent
cluckings of the tongue.
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Insurance Companies

In the intelligence business, access to insurance company files is
regarded as an operational goldmine.  A former executive explains, "These
files contained detailed analysis of actual and potential weaknesses, trouble
spots, and other problems of any sort facing clients.  Insurance companies
stand to lose millions of dollars in the event of an actionable accident or
difficulty, such as the Three Mile Island fiasco.  Obviously, these very
thorough and detailed investigative data would be of immense interest to a
saboteur.  In other words, these companies want to know the details by
which anything and everything could go wrong with a client.  These data are
like a printer on sabotage."

     Getting access to these reports and data may not be so easy for the
nonprofessional.  But if you have enough dedication and imagination you
will find a method.  The kids who blackbagged the FBI offices in Media,
Pennsylvania, were nonprofessionals, and look what they pulled off!  They
managed to liberate entire files of illegal domestic espionage, which later
blew apart COINTELPRO, the blackest eye Hoover's FBI ever suffered.

     Now let's get to the insurance companies themselves.  Suppose you
get turned down for insurance and you want to know why.  By law, the
insurance company must show you the file it has on you.  Suppose you learn
that all sorts of misinformation and other lies are in there.  There are
organizations and lawyers that deal in just that sort of thing, and a load of
simultaneous lawsuits for such things as invasion of privacy and slander
would be great.

     Deborah Bodenhead hates junk mail, especially mail-order insurance
hustles.  So she answers these requests with affirmative orders; "I'll buy,"
she tells them.  Then she runs salespeople and clerks through all sorts of
scheduled, broken, re-broken, etc., appointments.  She settles finally on a
policy, then waits for the second billing to cancel.  Why the second billing?
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IRS

A veteran dirty trickster named Michael Mertz has something good to
say about the Internal Revenue Service -- it can be used to furnish a hard
time for your mark.  Mertz knows his way around government agencies, and
here's one of his IRS offerings.

     "You'll need your mark's Social Security number and some other
obvious personal data.  Once you get those data you're on your way.

     "Call a regional IRS office and 'confess' that you have cheated on your
income tax, you conscience has bothered you, and you want to make things
right by this great nation.  Make an appointment with an auditor, using your
mark's name, Social Security number, address, etc."

     The kicker comes when the mark doesn't show up to keep the
appointment, for obvious reasons.  The IRS will send a visitor around to talk
with the mark, and chances are he will be audited, regardless of his
explanations.

     So much for using IRS to hassle your mark.  Many more folks would
prefer the IRS were the mark.  As in dealing with any large bureaucracy and
its people, many of the stunts mentioned in other chapters may be brought to
play against the IRS.  However, there are a few specific tricks that may be
used to bring rain on the IRS picnic.

     You could start by picking up a bunch of blank returns and filing them
in the names of your least favorite people.  I have been assured by a former
IRS field auditor that someone will have to make an effort to verify each
return.
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Lawyers

Punxy Phil Ferrick decided to get back at a dishonorable attorney who
decided to try hoodwinking the public by becoming a politician.  Ferrick got
hold of the attorney's legal letterhead and got it duplicated by a printer who
was equally outraged at this crook's trying to capitalize his larceny by
becoming an elected thing.

     Using the letterhead for starters, Ferrick sent out blatant dunning
letters over the mark's signature demanding campaign contributions from
politically sensitive people.  Another mailing was a group of threatening
letters to local civic, church, and charity groups about their winked-at illegal
bingo and 50/50 fundraisers.  In the bogus letter, the lawyer threatened
action.

     The bogus mailings made the local newspaper when the lawyer – who
had been a big booster, campaigner, organizer, etc., for Nixon in '68 and '72
-- complained of the dirty tricks.  The newspaper treated the story straight:
The attorney's denials only aroused more suspicion.  And no one ever
suspected Ferrick...until now.

     Another scheme is this:  Get a blank deed of trust, fill in your mark's
name and address, use your notary seal, and you have a legitimate-looking
phony document.  File it at the courthouse, and you have an action in the
works against your mark.  It means the mark has defaulted on a mortgage or
some other promissory note and that "you" are filing against it.  "You" can
be an attorney if you wish when "you" sign this form.  Days of frustration,
anger, and bureaucratic disbelief directed at the mark will follow before
things are straightened out.  Don't get caught doing this one.  The best point
here is that no one ever does things like this illegally, so the bureaucrats will
never suspect it as a dirty trick.
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     But there's more.  If you have access to a law library or law-library
materials, you can play games with the mark's mind, claims Oswald Helms,
an observer of the legal scene.  He suggests, "Law libraries have
standardized legal-practice forms, form books, and routine stationary forms
that lawyers, clerks, judges, and the like use to help draft legal letters and
proper legal forms.  A dummy form or letter, photostatted with some dummy
legal notices, using, for example, arrest warrants, summonses,
condemnations, search warrants, etc., can often pass for the real thing.  It
will shake the mark very much.

     "The secret behind this," Helms explains, "is that real legal people
sometimes use the Xerox machine and routine forms, too.  It saves time and
money.  It will easily fool the target and will probably force his or her
attorney to at least follow it up."
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     Jenner continues, "The local telephone company had screwed a client
of mine and refused even give him the time of day.  He started this
seventeen-cent bit, and before the year was out he had the manager of the
local company begging him to stop.  It worked totally to his satisfaction."

     Meanwhile, on other battlefield fronts, Bell-hater Leo Garry says you
should have your printer make a bunch of OUT OF ORDER signs with the
local Ma Bell's logo on them.  Hang them on every public telephone you
find.  Speaking of pay telephones, only punks and idiots damage them.
Much as you may hate them, they're the only game in town.  If you've ever
needed a pay phone in an emergency, you know what I mean.

     You can play games with your local service representative (Ma
Belltalk for salesperson) by ordering phones and equipment for marks or
ordering service shutoffs.  Always make these type of calls from a pay
phone, for obvious reasons.

     Bandit calling may have been developed by the Yippies.  Certainly
they are among its champions, both as practitioners and as cheerleaders.
Aside from the blue boxes, which make free calls for you, there is a tactic
that can be used by the non-technical wizard and doesn't cost you anything.
It's the use of the bogus credit-card numbers, and it works like this.

     Always use a pay telephone and not always the same one.  Next, you
need a credit-card number.  Here is where knowledge of Ma Bell's codes
comes in.  For that information check OVERTHROW, a tabloid published
by the Youth International Party.  A subscription cost you ten dollars a year,
but each issue contains all sorts of other dirty tricks, as well as an updated
listing of not only Ma Bell's codes, but also the complete credit-card
numbers for many corporations, public utilities, and government agencies.
To order a subscription, send ten dollars to Overthrow, P.O. Box 392, Canal
Street Station, New York, N.Y. 10013.  It's a good investment, according to
most readers.
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     Abbie Hoffman suggested this next trick, so if it doesn't work, call
him. Restrict Hoffman's idea to corporate, utility, or institutional telephone
systems.  Cut the female end off an ordinary extension cord.  Unscrew the
mouthpiece on the telephone in any one office.  You will see a terminal for a
red wire and one for a black wire.  Attach one of the wires from the
extension cord to the red and one to the black.  Finally, plug the extension
cord into a power socket.

     According to Hoffman, you are sending 120 volts of electricity back
through equipment designed for six volts.  He says this will knock out
thousands of other telephones and the main switchboard, "if all goes right."
Even if his numbers are somewhat exaggerated, you've had a good day.
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Media

The mass media -- newspapers, radio, television, and magazines -- can
be helpful tools in getting even, or they can be your mark in a dirty trick.  I
suggest you keep your media-as-tool aspect relegated to local events and
local media.  In general, newspapers tend to be conservative and stodgy and
not much interested in your rousing of the rabble.  Most newspaper officials
play golf with corporate officials, and their common bond are advertising
and profits.

     Television likes good, visual consumer stories, and local TV stations
will go for local controversy more often than will local newspapers.  Here
are some basic suggestions for using the media to help you in your getting-
even campaigns.

     If the editor says the event is news, then it goes out to the public as
news.  People don't make news; editors make news.

     To impress editors you have to keep coming up with fresh action.
You have to be visual, outrageous, funny, controversial, and brief.  Your
message has to be catchy, visual, and packaged to fit ninety seconds of time
in the six- or eleven-o'clock news slot.  It's no wonder long-winded
academics end up with "Viewpoint," or "Talk Out" at 3:00 o'clock Monday
morning.  They don't know how to use TV.

     Now, how do you get even with the media when they deserve it?
There are several things you can do:

•  Take or phone in a fake wedding story, being sure to give them a
legitimate-looking bride-groom photo.  It doesn't matter who the
people in the picture really are.  Most smaller and medium-sized
papers will publish without checking, which could lead to all sorts of
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     Newspapers, magazines, radio, and TV are businesses, very concerned
about their profit-and-loss statements.  Sales, both of advertising and of
audience for that advertising, are vital to the media.  Knowing this, old
media hand Ben Bulova has a scheme that works well most of the time.

     "Most newspapers will start a subscription with a telephone call,"
Bulova says.  "You call in and order a subscription in your mark's name and
address."

     The next step, Bulova explains, is to call the mark and, using the real
circulation manager's name, tell him that you are with the circulation
department of the newspaper and that they're going to give the mark a free
trial subscription.  That way, when the papers start to arrive, the mark thinks
they're free.  When the bill arrives, the mark will call the real circulation
person.  That conversation would be interesting to hear.

     Bulova says that this will work with magazines and trade publications,
as well.  He advocates an entire string of such gifts.
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Notary Seal

Possession of or access to a notary seal is vital to a trickster.  To the
average layperson and common lawyer, the mere fact of a notary seal on a
document is like God's own rubber stamp.  Many times you will need to
have a document notarized as part of the scams explained in this book.
Having your own seal kit is the obvious answer.  Some firms sell real ones --
"official" -- on the black market.  Some sell replica kits, which are not
official.  Avoid these -- some are so crude that they wouldn't even fool a
politician.  I know one trickster who had a seal kit custom made -- by a con
in a California prison print shop.  The con had been an engraver in civilian
life and really knew his work.

     You can buy a blank die kit openly from any shop stocking seals.
Corporations use them all the time, which may give you a tip right there
about the value of seals.  You can have a custom seal made by many of these
companies.

     However you obtain it, get a notary-seal kit.  The uses of it pay off the
first few times you scam someone.  In addition to the notary seal, you should
also get a couple of other official-looking dies.  Commercially and openly,
you can obtain blank dies with state logos, or you can get one that looks like
a U.S. eagle.  All sorts of possibilities exist.
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