Date: S/lc/ls

Place - The way in which the product is distributed — how it gets
from the producer to the consumer

Conyong’

CONSIIONLYS

Congumnes

T
Rerosuer

1

WNOVE SRS

y

Produces

P(

pate: Sho/S

evieW =

A
i

o ‘\)\( e

Promotion - Md&ﬁm&between the business and customer to
make the customer ¢uacure  of the product, tell them about the

Pma:‘ AMAD and persuade them to g% the product.

Types of promotion:
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Advertising: Is any non-personal,

using any form of o0 SSS media.

Public relations: Involves developlng

with the organisation, the MLQL and the mﬂ&_ The art of
good public relations is not only to obtain Lo srodche publicity
within the media, but it is also involves being able to successfully handle

negative attention.
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Sales promotion: Commonly used to _} A\ 1€ cuS@ sales in the short
term. Could involve using money off coupons or
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Personal selling: Selling a product or service (o Mepresente

Direct mail: the sending of
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