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would be to develop a policy to deal with the social networks and quick to respond to 

any negative news related shops or products. Throughout these reformations, the 

governments would be ensuring the effective management for the entire national 

retailing markets and retailing organizations, for the sustainability the benefits that would 

be gained from the retailing investments and transactions.  

E. Bibliography 

Blatt, DeHerder, Sorensen, Zhang, & John. (2011). Strategies for Success in Retail (Collection). Pearson 

Education. Retrieved from 

https://books.google.com.eg/books?id=7jRwFUkvGGwC&dq=retailing+importance+to+countries

&source=gbs_navlinks_s 

Dias, V. (2003). What Can We Say about Trade and Growth when Trade Becomes a Complex System? 

United Nations Publications. Retrieved from 

https://books.google.com.eg/books?id=bHRopmdBWIQC&dq=retailing+importance+to+countri

es&source=gbs_navlinks_s 

Ferragut, S. (2007). A Silent Nightmare: The Bottom Line and the Challenge of Illicit Drugs. Lulu.com. 

Retrieved from 

https://books.google.com.eg/books?id=DADb5Zgo3GkC&dq=retailing+importance+to+countries

&source=gbs_navlinks_s 

Gupte, P. (2011). Dubai: The Making of a Megapolis. Penguin Books India. Retrieved from 

https://books.google.com.eg/books?id=EkONnJTgwtcC&dq=dubai+retailers&source=gbs_navlin

ks_s 

Lewis, R. (2012). I.T. in Retailing: Application of Information Technology and Corporate Models in 

Retailing. Springer Science & Business Media. Retrieved from 

https://books.google.com.eg/books?id=83yhBQAAQBAJ&dq=retailing+importance+to+countries

&source=gbs_navlinks_s 

Oxford Business Group. (2016). The Report: Dubai 2015. Oxford Business Group. Retrieved from 

https://books.google.com.eg/books?id=XyZrDQAAQBAJ&dq=dubai+retailers&source=gbs_navlin

ks_s 

Patel, N., & Mukherjee, A. (2005). FDI in Retail Sector, India. Academic Foundation. Retrieved from 

https://books.google.com.eg/books?id=JqwlvXImtAcC&dq=dubai+retailers&source=gbs_navlink

s_s 

Preview from Notesale.co.uk

Page 12 of 13


