other participants in markets, in India, and for matters connected therewith or incidental
thereto. The renewed efforts of the Government in implementing a Competition Act, 2002 is a
laudable step in the right direction and a new beginning in the frontiers of India’s Competition
Policy towards harmonizing international trade and policy.

Parameters of Competition Law

¢ Prohibition of certain agreements, which are considered to be anti-competitive in
nature. Such agreements [namely tie in arrangements, exclusive dealings (supply and
distribution), refusal to deal and resale price maintenance] shall be presumed as anti-
competitive if they cause or likely to cause an appreciable adverse effect on competition
within India.

¢ Abuse of dominant position by imposing unfair or discriminatory conditions or limiting
and restricting production of goods or services or indulging in practices resulting in
denial of market excess or through in any other mode are prohibited.

+ Regulation of combinations which cause or likely to cause an appreciable adverse
affect on competition within the relevant market in India is also considered to be void.

Consumer - [Section 2(f), Competition Act, 2002] : "Consumer" means any person who—

()  buys any goods for a consideration which has been paid or promised or partly paid and
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It is noteworthy that the definition of consumer is substantially the same has given to the
expression under Section 2(d) of the consumer protection Act, 1986. The difference is that
under clause (i), in the Competition Act, it uses the words “whether such purchase of goods
is for the resale of for any commercial purpose or for personal use” in places of the words
‘but does not include a person who obtains such goods for resale of for any commercial
purpose”, as in the Consumer Protection Act. Likewise, in clause (ii), the words used in the
Competition Act are “whether such hiring or availing of services is for any commercial
purpose or for personal use” in place of the words “but does not include a person who avails
of such services for any commercial purpose” as in the Consumer Protection Act. Thus, the
interpretation of “consumer” in the Consumer Protection Act will be the same as in



