BUSINESS STUDIES (Code No. 054)
CLASS-XI (2019-20)

Theory: 80 Marks 3 Hours
Project: 20 Marks
Units Periods Marks
Part A | Foundations of Business
1 Nature and Purpose of Business 18 16
2 Forms of Business Organisations 24
3 Public, Private and Global Enterprises 18 14
4 Business Services 18
5 Emerging Modes of Business 10 10
6 Social Responsibility of Business and 12

Business Ethics

Total | 100 40
Part B | Finance and Trade
7 Sources of Business Finance 30 20
8 Small Business 16 o
9 Internal Trade 30 20 uV'\
10 International Business 14 _ 0.
Total 0 A\C [¥—
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Content

After going through this unit, the
student/ learner would be able to:

History of Trade and Commerce in India:
Indigenous Banking System, Rise of
Intermediaries, Transport, Trading
Communities: Merchant Corporations,
Major Trade Centres, Major Imports and
Exports, Position of Indian Sub-Continent
in the World Economy.

e To acquaint the History of Trade
and Commerce in India

Business — meaning and characteristics

e Understand the meaning of
business with special reference to
economic and non-economic
activities.

e Discuss the characteristics of
business.

Business, profession and employment-
Concept

e Understand the concept of
business, profession and
employment.

e Differentiate between business,
profession and employment.




internal and external sources of
recruitment.

Selection - process

Understand the meaning of
selection.

Describe the steps involved in the
process of selection.

Training and Development - Concept and
importance, Methods of training - on the
job and off the job - vestibule training,
apprenticeship training and internship
training

Understand the concept of training
and development.

Appreciate the importance of
training to the organisation and to
the employees.

Discuss the meaning of induction
training, vestibule training,
apprenticeship training and
internship training.

Differentiate between training and
development.

Discuss on the job and off the job
methods of training.

Unit 7: Directing
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@e‘the concept of directing.
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Understand the concept of
motivation.

Develop an understanding of
Maslow’s Hierarchy of needs.
Discuss the various financial and
non-financial incentives.

Leadership - concept, styles - authoritative,

democratic and laissez faire

Understand the concept of
leadership.

Understand the various styles of
leadership.

Communication - concept, formal and
informal communication; barriers to

effective communication, how to overcome

the barriers

Understand the concept of
communication

Understand the elements of the
communication process.

Discuss the concept of formal and
informal communication.

Discuss the various barriers to
effective communication.

Suggest measures to overcome
barriers to communication.




Unit 8: Controlling

Controlling - Concept and importance

e Understand the concept of
controlling.

e Explain the importance of
controlling.

Relationship between planning and
controlling

e Describe the relationship between
planning and controlling

Steps in process of control

e Discuss the steps in the process of
controlling.

Part B: Business Finance and Marketing

Unit 9: Financial Management

Concept, role and objectives of Financial
Management

e Understand the concept of financial
management.

e Explain the role of financial
management in an organisatio

e Discuss the objectlves i‘gmal

management {"

Financial decisions: investment, financing @h.r&!flnanmal
and dividend- Meaning and factors -‘% and the factors affecting
affecting ‘\\O em. A

Financial Planning - conce r@m
importance %f
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e e concept of financial
% g and its objectives.
Explaln the importance of financial
planning.

Capital®Structure — concepgan
affecting capital structure

e Understand the concept of capital
structure.

e Describe the factors determining
the choice of an appropriate capital
structure of a company.

Fixed and Working Capital - Concept and
factors affecting their requirements

e Understand the concept of fixed
and working capital.

e Describe the factors determining
the requirements of fixed and
working capital.

Unit 10: Financial Markets

Financial Markets: Concept, Functions and
types

e Understand the concept of financial
market.

e Explain the functions of financial
market.

e Understand capital market and
money market as types of financial
markets.

Money market and its instruments

e Understand the concept of money




a) The raw material and the processes used in the business: People /parties/firms from
which they obtain their raw material.

b) The market, the buyers, the middlemen, and the areas covered. c) The countries to
which exports are made.

d) Mode of payment to workers, suppliers etc.

e) Working conditions.

f) Modernization of the process over a period of time.

g) Facilities, security and training for the staff and workers.

h) Subsidies available/ availed.

i) Any other aspect that the teachers deem fit.

2. Visit to an Industry.
The students are required to observe the following:

a) Nature of the business organisation.

b) Determinants for location of business unit.

c) Form of business enterprise: Sole Proprietorship, Partnership, Undivided Hindu
Family, Joint Stock Company (a Multinational Company).

d) Different stages of production/process

e) Auxiliaries involved in the process. \4

f) Workers employed, method of wage payment, training p@r m *and facilities
available. \ *

g) Social responsibilities discharged towars ﬁ‘r’ estors, society, environment
and government.

h) Levels of management. .‘ l
i) Code of condpctf pﬁ&g)and em )% O ?)
]) Capital st yed borr:
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I) bsidies avallable/av

m) Safety Measures employed

n) Working conditions for labour in observation of Labour Laws.

0) Storage of raw material and finished goods.

p) Transport management for employees, raw material and finished goods.

g) Functioning of various departments and coordination among them (Production,
Human Resource, Finance and Marketing)

r) Waste Management.

s) Any other observation.

3. Visit to a whole sale market: vegetables/fruits/flowers/grains/garments etc.
The students are required to observe the following:

a) Sources of merchandise.

b) Local market practices.

c) Any linked up businesses like transporters, packagers, money lenders, agents, etc.
d) Nature of the goods dealt in.

e) Types of buyers and sellers.

f) Mode of the goods dispersed, minimum quantity sold, types of packaging employed.
g) Factors determining the price fluctuations.

h) Seasonal factors (if any) affecting the business.



They should find details of the procedure and link it with their Text knowledge.

The specimens of documents collected should be pasted in the Project file with brief
description of each. They may also visit railway godowns/dockyards/ transport agencies
and may collect pictures of the same.

Presentation and submission of project report.

At the end of the stipulated term, each student will prepare and submit his/her project
report.
Following essentials are required to be fulfilled for its preparation and submission.
1. The total project will be in a file format, consisting of the recordings of the value of
shares and the graphs.
2. The project will be handwritten.
3. The project will be presented in a neat folder.
4. The project report will be developed in the following sequence-
1 Cover page should project the title, student information, school and year.
" List of contents.

"1 Acknowledgements and preface (acknowledging the |nst|tut|on news
papers read, T.V. channels viewed, places visited and 6 have
helped). é

O Introduction. Sa\

1 Topic with suitable heading.

1 Planning and actlvmes don olect
0 Observatlons a nduc
D News, pa reflect fs are prlces

ul‘j ummarls or flndlngs future scope of study).

ix (if nee?j
P ﬁ Teachers report )a'

[1 Teachers will initial preface page.

1 At the completion of the evaluation of the project, it will be punched in the
centre so that the report cannot be reused but is available for reference only.
[1 The projects will be returned after evaluation. The school may keep the best
projects.

V. Project Five: A visit to any State Emporium (other than your school state).
The purpose of this project is that it leads to -

"I Development of deeper understanding of the diversity of products in the states like
Assam, Tripura, Nagaland, Mizoram, Manipur, Meghalaya, Sikkim, Arunachal Pradesh,
Jammu and Kashmir, Kerala, Chhatisgarh, Telangana, Andhra Pradesh and other states
of the country.

O Sensitization and orientation of students about other states, their trade, business and
commerce,

"1 Understanding the cultural and socio-economic aspects of the state by the students,

I Developing the understanding of role of folk art, artisanship and craftsmanship of the
state in its growth and economic development

1 Understanding the role of gifts of nature and natural produce in the development of
trade, business and commerce



