IZUNNING HEAD: TACO BELL MARKETING PLAN FINAL
Conclusion

The marketing plan is to bring safe, fun, and engaging environments for young children
to enjoy at their local Taco Bell locations. The plan should be approved because it will not only
invite younger children and their families to visit and to enjoy the delicious menu items that Taco
Bell offers, it will also promote creativity, enjoyment, and educational development. The
marketing plan could not only increase the sales for Taco Bell but could profoundly impact what
Taco Bell advocates as a fast-food chain. The plan would attract the attention of parents with

young children and potentially generate opportunities for similar educational programs and

foundations to participate. }\4



