
Main Theories of Entrepreneurship 
 

Various variables influence the growth of entrepreneurship. Several theories or models have been 

developed for this aim. Numerous philosophers have proposed various theories of entrepreneurship 

development or entrepreneurial class development models. 

 

Various variables influence the supply and motivation of entrepreneurs. The following are some 

entrepreneurial theories: 

 

Innovation Theory 

The innovation theory was developed by Joseph A. Schumpeter. The following assumptions are made: 

 

● The entrepreneur is born with the desire to establish his industry. 

● He desires to do something new. 

● Takes pleasure of creativity and earning experiences of skills for doing various tasks. 

 

However, the main goal of the arms is to make money by searching for new raw materials, new 

sources, new machinery, manufacturing new goods, new techniques of production, new employees, 

and delivering consumer happiness. 

 

Theory of Need of Achievement 

McClelland proposed the necessity for accomplishment theory. He assumes that the desire for high 

successes, gaining particular achievements, achieving the best performance, and reaching the 

pinnacle of excellence fostered entrepreneurial inclinations in humans. 

 

However, to do so, the entrepreneur must have a sufficient ability for creativity, thinking, and 

generating new combinations. 

 

To that end, he is instilled with a sense of accomplishment from the start, and it is especially hoped 

that he will go on to become a successful entrepreneur. 

 

McClelland has identified as a crucial determinant in the development of entrepreneurship the drive 

to succeed. He has proposed organizing motivating training programs for entrepreneur growth. 

 

Theory of Recover the Withdrawal of Status 

Everet Hegen developed this notion. His thesis is that the ingenuity of any marginalized group in 

society is the primary source of entrepreneurship. 

 

In this sense, he believes that if a community loses its reputation for any cause, that group becomes 

highly active and strong to reclaim it. 

 

As a result, a large number of entrepreneurs are born. As a result, it is possible to argue that the loss 

of any social group's standing is the core cause of its personality development as well as its 

entrepreneurial growth. 
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