
Creating a good public reputation - no company could survive longer if they have a bad 

image or reputation. Having an excellent reputation signifies higher chances of expansion and 

growth. An excellent reputation leads to gaining the trust and loyalty of customers. 

 

The Marketing Management Process 

Every company has its specific objectives and goals that make it distinctive from other 

companies in the market. To make your marketing effective, there are several processes that a 

business must go through. 

1. Market and consumer analysis 

A company needs to know what its position in the market for survival and growth is. For this 

purpose, the company has to analyze its rank and its sustainability after each short period of 

time. Also, analyze consumer behavior towards your products or services. 

2. Development of strategy goals and objectives 

It answers questions like where a business wants to go? How does it plan to get there? After 

market and customer analysis, the strategy will map the way forward. The goals a company 

has to set should be unique, aspiring, based on reality, and for a specific time. 

3. Product development 

Marketing managers work on product development by considering raw resources, 

technology, and good ideas so that they can receive positive feedback and gain public appeal. 

When it comes to expressing the benefits of a product, marketing professionals help craft 

poignant on brand messaging. 

4. Marketing program implementation 

Once promising programs and campaigns have been identified, it's time to deploy the right 

resources to launch the marketing campaign. 

5. Keep evaluating, modifying and repeating the strategies 

When you have executed the plan to get fruitful results, it is time to evaluate your company's 

outcomes and modify them if there is a requirement, but if they are going well and result 

oriented, they are repeated. 
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