
 

Social media has dramatically impacted the way we experience and promote dark tourism. 

With the ability to share images and videos online, social media platforms have made it easier 

for people to learn about shady tourist sites and plan their trips. This has led to the growth of 

dark tourism and has also led to the creation of new dark tourism experiences. 

 

One of the main ways that social media has impacted dark tourism is through the use of 

hashtags and Instagram-worthy locations. Social media platforms like Instagram have made it 

easy for people to share their dark tourism experiences with others and to discover new shady 

tourism sites. This led to the creation of Instagram-worthy pro dark shady sites, such as 

abandoned buildings and graveyards, designed to appeal to social media users. 

 

Another way that social media has impacted dark tourism is through the use of influencers. 

Many social media influencers have taken to promoting shady tourism sites, which can increase 

visitors to these sites. This can be both positive and negative, as it can lead to an increase in 

revenue for local communities but can also lead to the exploitation of local communities. 

 

Social media has also impacted dark tourism through virtual tours and interactive experiences. 

Some shady tourist sites have begun to offer virtual tours and interactive experiences that can 

be accessed through social media platforms. This technology can enhance the educational value 

of dark tourism experiences and make them more engaging for visitors. 

 

While social media has dramatically impacted dark tourism, it's essential to consider the ethical 

and moral implications of using social media in dark tourism. It's 
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