. Marketing Objectives: Clearly define
your marketing goals and objectives.
They should be specific, measurable,
attainable, relevant, and time-bound
(SMART).

. Target Market: Identify and understand
your target audience. Develop buyer
personas to gain insights into their
demographics, needs, preferer&?;gkﬂnd
behaviors. : Qg\ NO‘e;’;\e‘

3. Unig INRY Props@ion (USP):
Bgtee\,t\r%:i) \Agg"c%%[t?your product or
service apart from competitors.
Highlight the unique value or benefit
you offer to customers.

. Marketing Mix: Utilize the 4Ps
framework - Product, Price, Place, and
Promotion - to develop your marketing

strategy.



