IV. Facebook Ads

Facebook ads provide businesses with a targeted and cost-effective marketing tool.
By utilizing demographic, geographic, and interest-based filters, companies can
reach their intended audience more accurately (Yang & Matias, 2023). To effectively
create and manage Facebook ad campaigns, businesses should consider the
following:

- Defining campaign objectives: Setting clear goals such as increasing brand
awareness or driving conversions helps in designing relevant ads.

- Ad design optimization: Developing visually appealing and concise ads that align
with Facebook's content guidelines is crucial for attracting users' attention.

- Monitoring performance metrics: Regularly tracking key performance indicators
such as click-through rates, conversion rates, and engagement levels allows
businesses to refine their ads to maximize success.

V. Building a Facebook Page u\k

Building a professional and attractive Facebook ea\:@en%l for establishing a
strong online presence. When construcﬂ@t page on Facebook, enterprises
should focus on the follow&r ﬁ
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acros, trengt@]a@ ercoqgmtlon
I

- Opt 1zed About section: Including relevant information about the business's
background, and products/services offered enhances credibility.

- Engaging cover photo and profile picture: Utilizing eye-catching images that
reflect the essence of the brand sparks user interest.

VI. Growing Organic Reach

Growing organic reach on Facebook refers to expanding the number of people who
see a business's posts without paid promotion (Meki¢ & Zerdo-Pulji¢, 2021). To
increase organic reach effectively:

- Posting at optimal times: Determining when target audiences are most active on
Facebook through analytics tools enables businesses to schedule posts strategically
for maximum visibility.

- Utilizing hashtags effectively: Incorporating industry-specific hashtags in posts
increases discoverability among users interested in similar topics.



