- Financial institutions that provide services such as savings accounts, loans,
and investment opportunities to individuals and businesses.

4. Insurance:

- The transfer of risk from individuals or businesses to insurance companies in
exchange for premium payments. Insurance helps protect against potential
financial losses.

5. Marketing:

- Activities related to promoting and selling products or services, including
advertising, market research, and product development.

6. E-commerce:

- The buying and selling of goods and services over th"@e@&‘c mmerce
has become a significant aspect of modern c %a ’
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- Thg&)%nation and ma aggat of the entire process of production and
distribution of goods, from the manufacturer to the end consumer.

8. Entrepreneurship:

- The creation and management of businesses, involving innovation, risk-
taking, and the organization of resources.

9. Accounting:

- The systematic recording, analysis, and reporting of financial transactions of
a business. Accounting provides insights into the financial health of an
organization.



