Case Study: Innovative Marketing on TikTok
Objective:
e Increase brand awareness and engagement among a younger audience.
Strategy:

e A cosmetic brand aimed to tap into the Gen Z market by leveraging TikTok's popularity.
The marketing team collaborated with popular TikTok influencers to create engaging and

authentic content showcasing the brand's products.

Implementation:
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Results:

o The TikTok campaign resulted in a significant boost in brand awareness and engagement

among the target audience.

e The branded hashtag gained millions of views, and user-generated content helped create a

sense of community around the brand.



