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Introduction

INTRODUCTION TO JOB Analysis and Evaluation
In the realm of Compensation and Rewards Management,
ensuring fair and equitable compensation is crucial for

maintaining employee  satisfaction and or amﬁ&
effectiveness. Job Analysis and Job Evaliv athental
i

processes that support this W g a strucﬁéd
approach to ur@ g%’ éle and dﬁr%@lr ue
at

within an orga

Job Analysis is the process of systematically gathering,
documenting, and analyzing information about the
responsibilities, necessary skills, work environment, and other
key aspects of a job. It lays the foundation for creating accurate
job descriptions and specifications, which are essential for
aligning job roles with compensation structures.

Job Evaluation, on the other hand, involves assessing the
worth of a job relative to others within the organization to
ensure internal equity. By evaluating jobs based on various
factors, organizations can develop fair pay structures that reflect
the relative importance and complexity of each role. Techniques
such as job grading, job classification, and point-factor
evaluation help in assigning appropriate pay grades and
maintaining a balanced compensation system.

Additionally, understanding external factors such as market
pricing and benchmarking ensures that compensation practices
are competitive and aligned with industry standards. This not
only helps in attracting and retaining talent but also supports the
organization’s strategic objcctives.
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