HOW TO OPTIMIZE CONVERSION RATES FOR PPC
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Of course, just as SEO isn’t really free, neither is a website redesign. It requires time
and resources and, if you're domg it fight, testing. Nonetheless, it’s more than worth your
while to familiarize yourself wit \éu principles of website conversion optimization,
SO you can maximigeAe es That a potential customer who arrives at your site from
a searc es a qualified lead or a paying customer.

ﬂe are a V@f things you can do to increase your conversion rate, among them:

° e ?QWnte compelling, clickable PPC ads that are highly relevant to the keyword/

search query and your intended audience. All the better if you’re targeting high-
intent mid-tail and long-tail keywords that indicate a searcher who is late in the
buying cycle, as those consumers are more likely to convert.

B Maintain a high degree of relevance between your ads and corresponding
landing pages. Your landing page should deliver on the promise of your ad (the
call to action) and make it easy for the searcher to complete that action, be it
signing up for a newsletter, downloading a white paper or making a purchase.

B Test your landing page design. Conduct A/B testing to find the right layout, copy,
and colors that push the highest percentage of site visitors to fill out your form, call
in, or otherwise convert to a valuable lead or customer.
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HOW KEYWORD GROUPING AFFECTS CRO

Effectively grouping and organizing your keywords can have powerful effects at
every level of your search marketing results, from SEO to PPC to CRO. Why? Because
strong keyword groups make it sier to:

B \Wri x,ecu’geted PPC ads

pecific, optimized landing pages
O“ \ PriorLYe@ nt creation

. e\N "( ?)IZM@t in &M organized, well-structured website

P ( e\, P age All of these practices can work to increase both traffic and conversion rates. They also

have a positive impact on your Quality Score, which lowers your overall cost per action.

LANDING PAGES AND CONVERSION RATE OPTIMIZATION

The quality of your individual landing pages can also have a dramatic effect on
conversion rates. Think about it — a prospective client stumbles across your page as the
result of a specific search query. If the content and offering of that page aren’t relevant to
what they were looking for or expecting to find, they will return to their search and you will
lose that lead. And the negative effects don’t stop there! Poorly constructed landing pages
can also cause your Quality Score to drop, which will in turn raise your cost per click, cost
per action, and reduce your ad rank so that it’s harder to win spots in Google’s ad auction
process.
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LANDING PAGE EXAMPLE

or Create Account | Check Order Status | Contact Us | Our Satisfaction Guarantes =

K Speak to a Customer Care Specialist: {Bﬂﬁ]nﬂ—ﬂﬁﬂa

legalzoom

e Starting Your Business Running You: Busmess Wills & Trusts Personal & Family

(llm@ﬂ Dﬁhgl’lcfty Company (LLC)

Incorpeattors
X |s a business entity created under state e
law that can shield you from personal liability. e
Trademark LLCs are becoming the most popular way to e
start a business due to their ease and flexibility. (N}
Last Will & Testament from e
$99 . 10
Get Help From an Attorney + state filing fee 1
Business Services Get Started» Learn More 1

Personal Services Pricing Details =

Trademarks & IP Package Details >
The Process of Forming an LLC =
Wills & Trusts r/

: n & 2 z
View all Products & Services (3 Not sure if an LLC is right for you? Help me declr_n.
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Are your landing
pages optimized
for conversions?

Tvg our free
Landing Page

X

A2 20 Minute PPC Work Week™ [CEG] ™

V5% cone!
Acton Alerts for week of 05.26-2013 ()

@ Add Negative Keywords

TRY IT FREE! ()
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So, what makes a good landing page? Common best practices for page design
include few key elements:

B Compelling headline — Create a striking headline that is relevant to your PPC
keyword and compels prospective clients to remain on the page to fulfill your

desired action.
Uk

B Concise, t te@Qy— The content of your page should clearly communicate

()ymrax d'speak directly to the keywords associated with that ad group.
ullete

ists to prevent copy from becoming too lengthy or overwhelming.

?) E@Satc ing, clickable call-to-action (CTA) — Make sure your CTA button
stands out visually, appears clickable and uses short, gain-focused text.

B User-friendly lead capture form — A good form includes all the fields needed to
fulfill your offer, but not so many that prospective clients are visually overwhelmed.
Think carefully about what information is truly necessary to capture as you build
your form.

B Attractive overall design — Landing pages should be clean and uncluttered,
which conveys both trustworthiness and professionalism to prospective clients.
Design should also be consistent with your brand in order to prevent a disjointed
browsing experience for visitors.

Adhering to these best practices will keep your landing pages relevant and highquality,
which will lead to a valuable boost in both CRO and Quality Score. Try out
WordStream’s free Landing Page Grader to see if your AdWords landing pages are
optimized for conversions.
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KEYWORDS

In pay-per-click marketing, everything starts with a keyword.

When you use Google or any other searcf*s b@ecyou type

words into the search box to &ﬁ\d\\w@ e%ooklng for.

“ O o‘ 5
The resuﬁ é 9 ether they’re organic
results ort paid advertlse ents — are there because they’re
relevant to the words in the search box. And if you want

your ads to show up on the page, you have to bid on that
keyword.

g

~ InPPC,
everything starts |

\with a keywory
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Broad match keywords have the advantage of allowing the maximum number of
impressions and clicks — however, those clicks are less targeted and may be less likely
to convert. The more restrictive the match type, the fewer clicks you’ll receive, but that

traffic will be more relevant and more qualified.

KEYWORD T0OLS To HELP YeuoX

ALONG THE W m\w‘ 5
o O™ of

WordStrean? ga suite of er(agd tools to help you get started with keyword
research, organization, and management:

B The Free Keyword Tool is an easy-to-use, FREE keyword suggestion tool that
returns more keywords than even paid tools.

B The Free Keyword Grouper takes a list of keywords as input and returns
keyword groups ready for PPC campaigns and searchoptimized web pages.

B The Free Keyword Niche Finder is a keyword suggestion tool and keyword
grouper in one. Enter a keyword search term to get back structured keyword
suggestions and find your most profitable keyword niches.

Now that you’ve got a handle on keywords, let’'s move on the next lesson.

g

Download the
white paper:

The Complete
Guide +o AANWAS
N\o\'l'ckir\g Ophons

A2 20 Minute PPC Work Week™ [CKZd

V% sooe!
weekot0s26:2012 @)

Acton
@ Add Negative Keywords «Dv
T N
Keywords $1,731yr [acri> RO}
AdWords $1,399)yr o

GET IT FREE! ()
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Since the PPC text ad is so often the “first touch,” it’s crucial that you get them right.

Creating well-written AdWords ads offers some very obvious benefits:

B |Improved Click-Through Rate
B Better Quality Scores
B [ower CPA (Cost Per Action)

The most important things to keep in mind when writing ad text are Vén@@y‘b\u%ad

is highly relevant: NO‘eSaB
%‘@r ﬁar&he keyword and

B To the searcher’s 'uit
contex
® To yoéxcec}d’inq page P a-ge

The simplest possible version of a PPC text ad looks like this:

B To your product or service Qm
iéﬁ{a usually

Patio Umbrella Sale
www_patioumbrellas.com/ ~

4+ Star Rated Umbrella.
Most Patio Umbrellas Ship Free!

It consists of a headline, a display URL, and two lines of description. Each line of the ad

has a limited character count; there’s an art to writing an eyecatching, compelling message

that, ideally:

g

ilim in
alveady 5mel!

FREE ADWORDS
PERFORMANCE
REPORT

GET YOUR FREE REPORT »»

grds Performance Grader .~
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THE VALUE OF BETTER AD TEXT

When your ad is more relevant to the searcher, your CTR improves, and high
CTR is the single largest component of your Quality Scores. High Quality Scores lift your
whole AdWords account and are good for your business. Why? Because Qualit Comin gupn extin

works to improve your ad rankings while lowering your cost per clicly
a\C- C PPC 101:
If you spend just a few minutes a week to |mprov an R of your ads —
throw out your worst two ads and r @ tex 5%’[ anew ad How to Set Up an
extension — you'll be on_you %)f ter-pe g actount AdWords Account

r%c
preN'\© page

AdWords

R 20 Minute PPC Work Week™ [(Ckad [l

/ V% cooe!
made eaqas e |
e @ Add Negative Keywords Dv
s it sotca | T Al |
keywords $1,731)yr [acri> B}

AdWords $1,399/yr 1o}

N\o\r\a o PPC with
sm\plw +ools and alevts.

START YOUR FREE TRIAL ()
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STEP 2

Now that your account has been
established, you must complete a few
housekeeping items, such as setting
your time zone and currency preferences.

STEP 3

Finally, you are prompted to set up billing
information. With AdWords, you hafgx/@
t

payment options. Autometeq@gdw
allow you to gfe g clic ge
You will be c@rg dUpon reachlng@ua
billing threshold or 30 days after your last
payment, whichever comes first. If you

opt for manual payments, you will prepay
AdWords and charges will be deducted

from the prepaid amount. When your

prepaid balance is diminished, all

advertising will be suspended until

you make another payment.

You can elect to have payments drafted
from either a credit card or a bank
account. Keep in mind that Google must
verify the bank account, which can take
a little while. If you are eager to get your
ads up and running, your credit card
may be a better option.
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* Cred o Goaghe ALCou Bt lme 2one B CUTRRCY Wl BB

Set your time zone and currency preferences

Wit roieied bere =wir Sl D2 e Ly yiun Aefiiieds Bocmwsl [Be Suvarnly woul uie 16 Py Googhe b youl sbedriesg Cath el P Lt
Yiw w1l be Bl 1 (R [haide e i Wb b0 i Db Gl i ) i Sk leeT

o e ol ok your regoets B B

Splact @ permarent lime: Eone lor yomr stooul

it 7ora couniry or Seminn T p=

Toret 2oew 58 0 B e

Splect @ permanent cusency ko pour scoount

Settings ~ Terms and Conditions

Choose your settings

How you pay

@ Automatic payments + Your ads typically start running almaost immadiately afer submitting your billing infarmation.

Recommended + Pay only after youw accrue costs, and make additional payments whenever you'd like
+ We gutomatically charge you when you reach your billing threshold or 20 days after your
last automatic payment, whichever comes first. Leam more
Manual payments + Your ads typically start unning after we process your first payment

+ We deduct charges from your prepaid balance each time your account accrues a cost
« Il your account runs out of funds, your ads will Stop running until you make another
payment Learn more

What you pay with

Credit card Eﬁments will be charged to your credil ¢card, Learn more
Bl
Bank account Paymants will be withdrawn from your bank account. Verification of your bank account takes

up to 10 days after you've entered it Learn maore

Do you have a promotion code? 120 Enter it here

_
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