
  

PRANEEL CHOWDARY SURAPANENI- 2015001640 1 

 

 

Surname Surapaneni 

 

First Name: Praneel Chowdary 

 

Student ID: 2015001640 

 

Name of Programme: DHTM203 

 

Name of Paper: DHTM203 Tourism and Hospitality Research and Analysis  

 

Facilitator: Mr. Mahfuzur Rahman 

 

Assignment No: Assignment  

 

Unit Standard No. 

(If Applicable): DHTM203 

 

Total No. of pages                     64 

(Including cover):  

 

Submission Date: 17th of September 2015 

 

Date received by facilitator:       17th of September 2015 

Date returned to student:           

Preview from Notesale.co.uk

Page 1 of 63



  

PRANEEL CHOWDARY SURAPANENI- 2015001640 20 

 

Chapter 4 

 

4.0 Research Budget and Timeline 

4.1 Research Budget: 

The study has taken fully 9 weeks of time period and submission of research is seventeenth 

September. 

                   Particulars       Budget   

   Travelling cost 30 NZD 

   Food Expenses 10 NZD 

   Soft copies 15 NZD 

             Total      55 NZD 

Table No: 02 (Budget Spent) 

4.2 Research Timeline: 

NO :  Week 

1  

Week 

2  

Week 

3  

Week 

4  

Week  

5  

Week  

6  

Week 

7  

Week 

8  

Week 

9  

Research 

proposal 

                  

Introduction to 

research plan 

                  

soft copies                   

Questionnaires                   

Surveys                   

Findings and 

discussions 

                  

Submission                   

Table No: 03 (Research Timeline) 
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Chapter 7 

7.0 Business plan: 

7.1 Introduction: 

A new Indian restaurant is planned to opened in Frankton, Queenstown so that you can be 

named as ‘Aroma Restaurant’ at the same time analyse all of the external and internal 

environment in first challenge with the support of PEST and porter’s five forces it is conclude 
that there's a market for new restaurant in Queenstown as it is vacationer destination and 

tourism is growing daily. 

7.2 Vision Statement: 

 To be the top most restaurants in the Queenstown identified for diversification in 

product and qualitative service. 

 To satisfy of the buyer through supplying sufficient consumer supplier and with the 

aid of promoting core product. 

7.3 Mission Statement: 

To serve patron in a way in order that their experience will last forever. 

 Give all of the product which can be in market with including Chinese meals to get 

competitive capabilities. 

 Create healthful environment. 

 Retain the prevailing patrons more than attracting new ones. 

 Broaden and open another branch in Christchurch in future. 
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7.4 Objectives of the Business: 

 

 

Fig no: 07 SMART Objectives 

S give a boost to delivery service through decreasing the amount of time buyers must look 

ahead to supply 

M  Measure progress with the aid of time rates and client call backs to investigate delight 

A Put the deliveries under the counter’s server number as soon as we take the call, as soon as 

the food comes up, use one in all our counter people to take the supply 

R This suggestion is sensible in that by means of reducing the wait time, extra purchasers 

will wish to order 

T The procedure will immediately, and can take about two weeks to teach our employees. 

The customer finish goes to take two months to show a large change 

 

7.5. Overview of the Business: 

There are four stages of business life cycle. 

 Introduction  

 Growth  

 Maturity  

 Decline  
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Fig no: 08 Business lifecycle 

Start-up Stage:  

It is the stage the place business will take the predominant resolution concerning the 4 P’s, 
Product, position, fee, promotion. Indian curries are the product which is going to be 

delivered out there of Queenstown (position) with cheap rate in establishing with excellent 

and promoting will be executed with the help of lakes weekly and radio advertisement. 

Growth stage:  

Underneath this stage the product shall be different which imply targeted alterations like 

addition of Chinese meals might be achieved and the rate will expand to build the 

manufacturer identify in the market due to the fact of excessive demand. The residence 

delivery method shall be offered to cope up the market and extra broachers and vouchers will 

likely be distribute. 

Maturity stage:  

It is stage where competitor start working out our procedures and copy product it's the precise 

stage where product will be diversified and implemented. The fee of the goods will stay equal 

but because of competitors some deal will probably be based to draw extra purchasers. The 

distribution channels will stay identical and stay up for the profit except the diversification 

implemented. 
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Social: 

 These factor scrutinize the social environment of the market, and gauge determinants like 

cultural tendencies, demographics, populace analytic and many others. An illustration for this 

can also be shopping trends for Western international locations like the U.S. Where there's 

high demand during the holiday season. 

Technological:  

These factor pertain to innovations in technological know-how that will have an effect on the 

operations of the industry and the market favourable or unfavourable. This refers to 

automation, research and development and the amount of technological realization that a 

market possesses. 

Legal:  

These factor have each outside and inside sides. There are detailed laws that have an effect on 

the industry atmosphere in a distinctive nation whilst there are distinctive policies that 

companies hold for themselves. Legal evaluation takes into account both of these angles and 

then charts out the systems in gentle of these legislations. For instance, consumer legal 

guidelines, safety specifications, labour laws and many others. 

Environmental:  

These factor incorporate all those who have an impact on or are determined with the aid of 

the surrounding environment. This part of the PESTLE is crucial for special industries 

exceptionally for example tourism, farming, agriculture and many others. Causes of a 

business environmental analysis incorporate however are usually not limited to local weather, 

climate, geographical location, international changes in climate, environmental offsets and so 

forth. 

8.4 Conclusion for Marketing Plan: 

Promoting arrangements converse to an in particular unobtrusive cost in admire to the extent 

of the consequences of fruitful showcasing operations. The necessity for good arranging 

increments as the crisis of showcasing increments. There are more than a few evidences that 

the present sample toward bigger fees of working collectively and more noteworthy 

competition in each promoting range will increment as opposed to diminish. The marketing 

legit who has the premonition to see the place he wants to head, the capacity to focus 

essentially the most perfect process to reach at that point, and who takes the inconvenience to 

report it all in an promoting arrangement. 

Moreover, if, in spite of these contentions, even as making a promoting association, there 

may be one major point have to renowned. It's that in settling on this kind of choice declaring 

either that changes within the showcasing environment are unrealistic to happen and to 

endure on as earlier than is on this method perfect, or that progressions may occur, can have. 
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 Equal Employment Opportunity Policy 

EEO coverage is imperative to defend your enterprise against claims of illegal discrimination. 

An EEO policy shows the restaurant’s dedication to imposing anti-discrimination laws. The 

EEO policy should be incorporated in the worker instruction manual. (Law, 2015) 

 Dispute Resolution Policy 

The most normal of these is essential, binding arbitration. If in case you have more than one 

areas and a lot of workers, should critically don't forget together with a category action 

waiver to the arbitration policy. Wage and hour type class action in opposition to large 

restaurant employers are a favourite target of plaintiff’s attorneys. The arbitration policy will 
have to be integrated on the employee handbook. In addition, should have each new 

employee signal a separate arbitration contract, regular with the arbitration coverage. It 

should seek advice with a skilled restaurant attorney before implementing an arbitration 

coverage to make certain it's enforceable. (Law, Dispute Resolution Policy, 2015) 

 Punctuality and Attendance Policy 

Employee punctuality and attendance are key to the success of any organisation. Coverage 

should deal with what constitutes excused and unexcused absences. Coverage should 

additionally indicate that employees who are excessively absent could also be area to self-

discipline. (Law, Punctuality and Attendance Policy, 2015) 

 Termination 

Termination of employment is an inevitable part of personnel recreation within any company, 

and among the causes for termination are pursuits. 

On the grounds that employment with the manufacturer is founded on mutual consent, each 

the employee and the company have the correct to terminate employment at will, with or 

without purpose, at any time. Employees will receive their final pay in accordance with 

relevant state law. 

                                                                                                                               (Cente, 2015) 

It is not viable to list all of the types of behaviour that are considered unacceptable within the 

workplace. The following are examples of infractions of rules of behaviour that will outcome 

in disciplinary action, as much as and including termination of employment: 

 Theft or inappropriate removing or possession of organization property 

 Falsification of timekeeping documents, the appliance type, or another 

corporation documents 

 Working below the have an effect on of alcohol or unlawful medications 

 Possession, distribution, sale, switch, or use of alcohol or illegal drugs within 

the office, whilst on duty, or even as operating organization leased or owned 

cars or gear 
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9.3.3 Job Advertisement: 

 

Aroma Restaurant 

Frankton, 9300 

Queenstown 

Aromaresaturant@gmail.com 

Name of Employee ……………………………………………………. 

Address of Employee…………………………………………………… 

Phone Number …………………………………………………………. 

Job Start from ………………………………………………………….. 

Duration of contract ……………………………………………………. 

Type of contract ………………………………………………………… 

Number of Hours ………………………….. 

Wage Rate …………………………………. 

Agreed from the above situation. 

Signature of employee                                                                           Signature of Employer 

………………………..…                                                                       ………………………. 

Date 

…….……….  
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